THINGS

From India to the World




Delivering

Happiness

Since 2013




. Categories we cater

Home Decor
Kitchenware
Earthenware

Bed & Bath

dols & Figurines
Paintings

Doors & Windows
_amps
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Stationery

Bar Accessories
Personal Care
Bags
Conference Kits
Murals

Toys

Candles & Incense Sticks Storage

DIY Kits

Memorabilia

Fragrances

Jewelry P S
Invitations 7
Leather e s ==
Stone Artefacts L | ;*‘"’““* 9




Artforms & Materials we work

Madhubani Lauhshilp Palm Leaf
Pattachitra Terracotta Bamboo & Woodwork

Blue Pottery Sabal Grass
Ceramics Jute

Dokra, Bastar & Handmade Paper
Jodhpur Metal Cratft Andhra Leather Craft
Chennapattana Tikuli Art

Etikoppaka, Sawantwadl,,

KondapalliToys 0 &

Saura

Warli

Pichwal
Thanjavur
Block Printing
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VLSion : Things Etc envisions self to be an economically secured dynamic 3
e s - team who are innovators of globally competitive handmade - A
Indian products committed on fair trade principles.

-

Mission T

To be a globally competitive company which:

1 Develops, produces and 2 Explores business possibilities | 4
markets innovative - to enable it to grow and give OIS 1P
handmade Indian steady and secure income Fiie
products to its team of workers U1

3 Penetrates the domestic and " [ Practices and advocates fair teloslolee

global markets for sound trade principles for a change
- business growth T towards stronger corporate

social responsibility
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- What do we do?

TRAINING REVIVAL UPGRADE MARKET PROGRESS

Sustainable
Income
| Fusion of Global
Artforms

Product Design Reviving age old Techniques Exploring

Market Study crafts for Production Channels

Cost modern utility Capacity Startegies
Optimisation products Building B2B & B2C
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We are The TRUMP Ca¥d «for growth of our artisans  g&g
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Live the roots!

Of culture. Of hIStOI‘Y‘
Of the Earth.




Rural
Art IS

perfect for




. ------- To Connect / Reconnect




Symbolic of the self
and of the giver

ut Naokt] A 6g UI D
knowledge of the receiver

Symbolic of the occasion

Expressive art & artefacts that
contain an array of significant
meanings




d—lapplness Impact till date
2190 5590+ 500K +

Artisans Livelihoods Sustained Smiles Delivered

L 343

~ * States & UTs Countries Corporates

£ 11 33 4

NGOs Universities
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ighat Kettle
harchakare

Kal
Chalo! Chai pec
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A pen stand. A boy reads
a book sitting on a table

Wrought Iron Artefact

Our Products



Wrought Iron Artefacts

Standing Musician Band




